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                    Abstract

This article uses the 2010 Australian Election Study to test explanations of the level of confidence citizens have in political parties. This article shows that citizens have little confidence in political parties in Australia and sheds light on existing theories of political support that appear in the international literature. In doing so, this article contributes to the international debate by testing the effect of both short-term and long-term factors on confidence in parties. However, this article also shows that many citizens still care which party wins the election and are broadly satisfied with and supportive of democracy. The evidence suggest that the “party is not over,” but the relationship between citizens and parties in Australia is a fractured one.
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